P2Rx – 2004 Marketing Survey Findings
These are some of the results of a 2004 Online Marketing Survey:

· About half of P2Rx users were staff of government agencies.  Another 30% or so were other kinds of technical assistance providers.  Businesses represented 14% of the audience responding to the survey.

· Large majorities found the P2Rx/Centers’ web sites easy to use, with accurate information.

· Topic Hubs, the News, and the Library received the highest mean scores, all above a 3 on a 4-point scale (1=Not Useful to 4=Very Useful).

· Nearly 100% of those who had formed an opinion (i.e. didn’t choose “Not Applicable”) found the Topic Hubs, the News, the Programs Directory, and the Library to be useful.

· Case studies and fact sheets were considered the most useful types of information.

· The most important uses of P2Rx cited by respondents were “learning about issues,” getting P2 information for their organizations, and providing information and assistance to clients.

· Most respondents used P2Rx, primarily through their regional centers, quarterly (42%) or weekly (24%).

· A majority (54%) said they usually get pollution prevention (P2) or waste reduction information from their regional center’s web site.  (Similar percentages said they also use the EPA website or a general internet search.)

In addition, the marketing firm that conducted the survey, Weinreich Communications, found that:
· P2Rx should place its primary marketing emphasis on individual regional Centers while P2Rx branding runs through all communications/materials -- i.e., “member of P2Rx network.”

· P2Rx should focus on a primary audience of technical assistance providers and federal/state/local environmental staff, rather than expanding to become everything to everyone.

· The electronic library is a major resource of importance to users and should continue to grow.
· Receiving something at least quarterly via email, such as a newsletter, that points to new materials on the web sites, helps retain users’ awareness & build familiarity with the resource.

· Users look to the Centers for important regional networking activity.

Comments suggested that P2Rx was meeting its goals to: 

1. Serve as the first stop for pollution prevention (P2) information for environmental service providers.

2. Increase the awareness, accessibility, and usability of P2 information.

3. Facilitate dynamic regional P2 networks.

Here are some examples:
Your ‘What’s new’ e-mail has the perfect format—short paragraphs that sum up the info, then a link to more. I use this for three things personally: 1) to encourage myself that good things can happen; 2) to learn about the new technologies/activities out there; 3) to share particular/relevant pieces with colleagues, family, clients, etc.

I like to use GLRPPR as my one stop shop for P2 information, considering state funding for P2 programs has disappeared or is nonexistent.
WRPPN is a highly effective network of pollution prevention professionals.  The contacts I’ve made through WRPPN have been tremendously helpful in my work.

After all your hard work, this is a great time to say how valuable your [WRRC] site is for anyone searching for info on P2.  I’m thrilled that we are out of the business of maintaining a library.

GLRPPR is my main source of pollution prevention information.

I almost always find something related to the subject I’m looking for.  I couldn’t do without your site.

I get all I need through WRPPN, P2Rx or Web search.

Facilitating the flow of P2 communication among and across P2 program professionals within the Region is extremely important and valuable.

We are striving to become paperless and the electronic library at WRRC is terrific…not to mention all the help we receive from WRRC staff!!

