The P2Rx “cookie” committee met on a call Friday, June 27, 2008.  David Webb and Curt McCracken (WRRC), Tyler Rubach (GLRPPR), Andy Bray and Nate Bisbee (NEWMOA), Wes Fleming (Peaks), Beth Anderson (EPA), Thomas Vinson (Zero Waste), and Jean Waters (P2Rx) were on the call.
There are two things we are trying to learn about our web usage.
1. Demographics – Is the user a TAP or a business?

2. Follow-up – Have we increased awareness, changed behavior, prevented pollution, etc.?
We discussed what could be accomplished with a “cookie”.


Only the site that issues the cookie has access to it.  The simplest thing would be to track people on P2Rx.org or each individual site.  If we only tracked users on P2rx.org, it wouldn’t show the use of non-p2rx products which are located on individual center sites.  Webtrends includes a way to track cookies; it’s just a feature you “turn on.”

One problem with a persistent cookie (one that exists beyond a specific, individual session) is that about 35% of people wipe out their cookies.  Therefore, we would need to have a reason for people to register so they would stay signed in.


We would pursue a cf cookie since all sites use cold fusion.

Registration issues

Tyler suggested we do a p2rx log-in.  Microsoft live ID allows a user to log in once and be registered for multiple sites.  This would mean we’d set up web services to track where users are on every center’s site.  


What would be the motivation for people to register?  We need to have some kind of value-added page or service that would motivate people to register.

1. We have to offer users something for their registration that is value-added and keeps them signed in

2. We’re not sure how to track a user across all sites. (If a user logs onto P2RIC and then goes to GLRPPR, does GLRPPR know it’s the same user?) Might be possible in Webtrends Analytics 8.1. If not, what would it cost to program?  (Would we need a Web service where anything set on the p2rx cookie would be sent to p2rx, read by p2rx, and sent back to the center’s site?)
3. Could one center run Webtrends for everyone? Would that help anything?

4. What would we even be allowed to track, given EPA and University policies?  Note:  We do not have a federal contract.  Beth says there are no restrictions on grantees for cookies.  Paul Chalmers uses registrations, is he using cookies?
5. Could we offer an Amazon look and feel?  We could play off users previous experience and tailor the interface.  If we had cookie users that were doing searches, the next time they came back we’d display anything new on the topic they searched on previously.  We’d need a network-wide ontology, though.
Other ways to skin the cat


We could send a short survey to people we know (programs directory, regional listservs, users of the rapid response) but how do we know the demographic of our Web users?  


How about offering a TAP site and a business site?  Then depending which one they visit we’d know something about them. This is social engineering – rather than ask them, you let them configure their interface and then you know.  


Google-mini offers different indexes; it is a Google custom query.  You can type in all the urls you want to search and it returns the result.  In theory we could have custom search engine for p2rx.  It’s not clear what additional functions do you get by using the Google mini.
Next call is Monday, July 28 at noon PT, 1:00 MT, 2:00 CT, 3:00 ET.

