Marketing committee February 7, 2006
The marketing committee met at the P2Rx Admin meeting in Las Vegas on Feb 7, 2006.   Mike Vogel, Kevin Dick, John Calcagni (for Sharon Johnson), Chris Wiley, Gary Hunt, Andy Bray, and Jean Waters were present.

Jean asked whether we could get rid of the P2Rx brochure folders or whether we needed to update them and keep using them.  Three programs have different contact information and the inserts need to be changed.  Everyone agrees to recycle the folders.  If we ever do a folder again, make sure the folder itself doesn’t contain information that could change!

John suggested that for the roundtable meeting, perhaps we could put a P2Rx brochure in a desk-top clear plastic display holder in all attendee’s rooms.
Jean asked about the paper she’s printing the brochures on.  It’s 28 pound paper, with 30% post-consumer content.  John likes it, Mike likes his paper, Chris has 100% recycled post-consumer paper, PCF.  Chris will provide info on the paper he uses.
Mike doesn’t think we need pieces geared toward specific audiences.  He wants regional brochures only.  Kevin thinks a general P2 brochure for different audiences with a place for regional-specific stuff.  If you wanted to use it in a national venue, have P2Rx specific stuff and list all the regional centers.  John says have the measurement brochure include a user guidance card.  Have the measurement brochure list all the addresses on the back.  Could make one that folds open – even bigger than trifold, one panel is generic P2Rx. Make measurement brochure with one panel as a quick reference guide.  
John suggests web pages only, no phone numbers.

The group discussed promotional items for the upcoming national environmental summit meeting in May, 2006.  We’ve received word that the planning committee is trying to reduce the amount of stuff that is given away.  Suggestions:
· Carabineer with a strap and ring
· Blimp only, no give-aways

· USB drive

· Dry erase memo boards, 8x10 in size

· Wooden pencils

· Bottle opener that goes on a key chain

· Food at the booth – M&Ms with “P2Rx.org” printed on them, dispensed from a dispenser that is given away as an overall prize.

· Gift certificate to Starbucks or some other national chain

We could survey visitors to the booth and ask them five questions and give them something after they answer the questions.  We could have a “scavenger hunt” where there is a “hot button” on the Topic Hubs and if they find it, they’d win a prize.  Could have a P2Rx tutorial on the web site.  If they take it, they’d win an inexpensive prize, with a nice prize selected from all who take the tutorial.  Consensus was reached to give away M&Ms.
Monthly reporting – we could have the centers report monthly on something new at their sites. It could be compiled into a monthly “what’s new on P2Rx,” that would be distributed to centers. Centers could send it to their listserve, to programs in their region (regular e-mail) or via their RSS news feed.  It could highlight anything new at any of the centers, or could highlight existing products.  We would need a monthly date that each center is expected to provide info.  We would keep it simple – no graphics, just text with links.  It could be short but highlighting one or two things we have. 

The update could be a news item from the center or an existing product.  Andy would put this out to the P2 coordinators, Chris would put this in the “What’s New in P2.”  Andy wants to say one thing that’s new per month, every center contributes to this.  Gary says do both.  Everyone agrees to supply the paragraph and the stuff to be printed for the next mailing. 

